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The SunRice Group continuously seeks to improve the way we 
communicate long-term sustainable value to A and B Class 
shareholders and other important stakeholders. This year 
we have integrated our financial and non-financial reporting 
to provide information on all aspects of our performance in 
one report, the Annual Report, supported where required by 
supplementary information (see Reports Portfolio).  
This snapshot brings the sustainability pages of the Annual 
report with relevant supplementary information into one 
document focused on communicating the sustainability 
performance of SunRice for FY2020.

Reporting boundary and period
SunRice’s Annual Report covers Ricegrowers Limited ABN 
55007481156 and its controlled entities. Unless otherwise stated, 
all disclosures in this Sustainability Snapshot relate to the 
Financial Yearended 30 April 2020 (FY2020). In this report, ‘the 
year’, ‘this year’, ‘crop year 2019’ and ‘CY19’ all refer to FY2020.  
The ‘2020 harvest’, ‘crop year 2020’ and ‘CY20’ all refer to the rice 
crop harvested in 2020, which will be processed and marketed 
in the Financial Year ending 30 April 2021 (FY2021). ‘SunRice’, 
‘SunRice Group’, ‘Group’, ‘we’ and ‘our’ refer to Ricegrowers 
Limited ABN 55007481156 and its controlled entities, as defined 
in this report.

Reporting frameworks
The content of the Our Approach to Sustainability section forms 
part of SunRice’s application of the Global Reporting Initiative 
(GRI) Core standards for FY2020. The GRI Standards are the 
world’s most widely used standards for sustainability reporting. 
The GRI index (see relevant section in this document) highlights 
where required FY2020 GRI Core disclosures can be found. The 
sustainability disclosures in this report and the information 
in SunRice’s sustainability website www.sunrice.com.au/
sustainability serve as our Communication on Progress for the 
United Nations (UN) Global Compact.

Report assurance
All disclosures in this document have been subject to SunRice’s 
internal review and approval processes by management, the 
executive and the Board, as appropriate.

Stakeholder engagement and materiality
SunRice undertakes a materiality process to identify the issues 
that are significant to the business and to key stakeholders.  
The 2018 materiality assessment for FY2019 reporting included 26 
stakeholder interviews and a detailed documentary review.  
It identified stakeholders’ material topics which were considered 
by senior management using the criteria of relevance, control, 
influence and impact for discussion in SunRice’s FY2019 reports 
portfolio.

During the FY2020 reporting period, SunRice undertook a detailed 
review of the material topics with the senior leaders of the 
business. This process resulted in SunRice grouping the material 
topics under seven focus areas that the business can relate to 
and affect meaningful change in over time. For FY2020, these 
focus areas and approaches are described in Our Approach to 
Sustainability on pages 13 - 22. Material topics are also discussed 
in the Our Approach to Risk section of our Annual Report on 
pages 39 - 44 and in the SunRice Stakeholder Engagement 
Statement www.sunrice.com.au/sustainability-reports.

2020 reports portfolio
• Annual Report – provides information on SunRice, 

including governance, strategy, key risks, financial and non-
financial performance, and includes the Annual Directors’ 
Report and Annual Financial Report. www.sunrice.com.au/
annualreports.

• Interim (Half Yearly) Financial Report – provides 
information on SunRice’s half-yearly financial and 
nonfinancial performance and outlook. www.sunrice.com.
au/financial-reports.

• Corporate Governance Statement – provides an online 
overview of our policies, procedures and practices to ensure 
application of all the ASX Corporate Governance Principles 
and  Recommendations (3rd Edition). www.sunrice.com.au/
corporate-governance.

Other reports and information
• Sustainability information – provides further online 

information on SunRice’s sustainability strategy, 
performance and future plans. www.sunrice.com.au/
sustainability-reports.

• GRI Index – is a summary of how SunRice has addressed 
each of the GRI reporting core standards, with references to 
where the detailed information can be located across the 
2020 reports portfolio. www.sunrice.com.au/sustainability-
reports.

• Other information – presentations and announcements 
made to stakeholders during the year. www.sunrice.com.au/
presentations.

About This Report
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2020 
Highlights

150+

50%
less water used by  
Australian growers  
than the global average

99%
of Australian packaging 
now recyclable

community organisations 
supported
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CEO’s Message
Has there ever been a more important time to put sustainability 
front and centre of the business agenda? We find ourselves in what 
is being called the ‘new normal’, transitioning toward new ways of 
working, engaging with one another and with the world in which we 
operate. The first pandemic in a century has made governments, 
companies and communities rethink so many things. 

Health and wellbeing is number one. How we protect and support 
the most vulnerable, how we ensure a steady supply of health 
and nutrition to people all over in the world as supply chains are 
challenged. How we maintain physical health and mental wellbeing 
under new pressures. All these questions and concerns have 
become immediate in our everyday lives like never before. 

One look on the empty shelves as people stockpiled in the lead up 
to lockdowns tells the story that our products are daily essentials. 
What we create nourishes a genuine human need. This comes with 
great responsibility, to ensure everything we make is of the highest 
quality and that supply to vulnerable communities in the Asia 
Pacific Region continues in this time of need.

Community has never been more important than it is now. People 
supporting people to be resilient to change and to challenges. 
Caring for other as we have done during the recent devasting 
bushfires across Australia, reminds of our strength as a community. 

And environment has taken on new value as we realise the need 
for clean air, clean water and places to escape to where we can 
exercise, or just be. Providing context to ensure climate change 
remains high on the agenda despite the immediacy of the response 
to COVID 19. 

All this is of course, sustainability and, I’m pleased to say, all these 
issues are ones that SunRice has been working on for a long time. 
We have long understood that how we grow and process our 
products provides not just livelihoods for people but also habitats 
for nature when done well. The infinite pursuit to be better at how 
and what we create ensures we make a daily difference for planet, 
people and communities.

Many of the pages in this report are drawn from our 2020 Annual 
Report, but we have replicated them here because they deserve 
to stand alone. In doing so, we hope to make sure everyone 
understands their importance and that the information is easy to 
find for everyone who seeks it, or wants to know a little more by 
seeing the data our metrics are drawn from.

As you will see from our Annual Report, FY2020 was a challenging 
year, with the second smallest Australian rice crop on record at the 
time, deteriorating conditions in international markets and the 
impact of successive natural disasters.

SunRice responded with a significant coordinated effort, 
demonstrating the agility, resilience and diversification we have 
built into our business. 

In many ways, a long term focus on sustainability is what set 
the foundations to allow SunRice to turn these challenges into 
opportunities. Years of building strong relationships with our 
farmers, workers and suppliers, ever increasing efficiency of 
growing practices, great community relationships and quality 
products are what create resilience for SunRice as a company.  
They are also a great demonstration of what creates resilience of 
people, planet and society at large, so we are proud to be able to 
lead the way and play our part.

Which brings me to the current year and some of the highlights of 
which we should be most proud. Let’s start with our new revised 
approach to sustainability. It is simple, compelling and complete. 
The result of a year’s work listening to and understanding the 
viewpoints of many stakeholders as well as looking at the global 
trends affecting our business, so we are prepared to prosper 
through them.

When it comes to waste, we have another wonderful story to tell. 
99% of our packaging in Australia is now recyclable through either 
kerbside bins or our partnership with REDCycle. All of it will soon 
feature the Australasian Recycling Label.

Environmentally, rice grown in Australia uses 50% less water 
than the global average and, thanks to the hard work of our 
growers, provides habitat to hundreds of native species. And we 
are committed to taking this expertise to rice industries in other 
countries in which we now operate.

Most of all, we seek to improve lives wherever we operate, 
supporting over 150 community organisations around the world 
who in turn help hundreds of thousands of people live healthier, 
more active, connected and meaningful lives. 

It is a privilege to be able to bring you these stories and more, and 
to lead a team so committed to making a difference daily. I hope 
you enjoy reading our stories as much as we enjoyed creating them.

 
Rob Gordon  
SunRice CEO

Listening to the viewpoints of many 
stakeholders and looking at the global 

trends affecting our business,  
we are prepared to prosper through 

them
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About SunRice
The SunRice Group is a major 
Australian branded food company with 
approximately 2000 employees across 
multiple businesses. With more than 
30 major brands in around 50 countries 
across the world, our operations and 
assets span Australia, New Zealand, 
the Middle East, the United States, 
PNG, the Pacific Islands and Asia. 

We’re proud to have built a diversified 
business with direct access to 
Australia’s key Riverina rice growing 
region, as well as multiple global 
supply sources serving a growing 
portfolio of products and consumers. 
In addition to our specialisation in 
branded rice and rice-based foods, we 
participate in gourmet Mediterranean 
foods; food service supply for 

A Class shareholders 
Growers

Payments for paddy rice to  
A Class shareholders 

 and growers

Dividends to  
B Class shareholders

Rice Pool Business
Receival, 

milling & selling 
of Riverina Rice

Revenue – Expenses  
= Paddy Price

Shared costs

Asset Financing  
Charge

Brand use charges
Revenue – Expenses  

= Profit

Profit Businesses
International Rice,  

Rice Food, Riviana Foods,  
CopRice & Corporate

B Class shareholders 
Investors

Our Business Model
In line with our evolution as a 
company, SunRice’s structure protects 
the interests of our investors, who have 
the right to receive dividends; and our 
A Class shareholders, who must be 
Active Growers and who have control 
of the company. This separation is 
achieved through the division of 
SunRice into two broad business 
groups – the proceeds of SunRice’s 
Profit Businesses benefit our  
B Class shareholders and the proceeds 
of the Rice Pool Business are paid out 
to A Class shareholders and growers 
following the sale of their rice. While 
separate, the two business groups 
complement each other, strengthening 
the alignment between our investors 
and growers.

More information about our business model can be found at:  
www.sunrice.com.au/information-memorandum

Our values drive our 
approach. We are 
Dynamic. We act with 
Integrity. We contribute  
to our Community.  
We are Collaborative.  
And we pursue Innovation  
in everything we do.

military, mining and healthcare 
markets; stockfeed and companion 
animal nutrition; and are a food 
ingredients supplier to manufacturers 
of household brands across multiple 
sectors.

SunRice’s Constitution, our business 
model and our growth journey 
throughout the past 70 years reflect the 
Group’s heritage, as well as our focus 
on the future.

Our Vision and Values
With roots in Australia’s food bowl, 
we’re proud to nourish discerning 
consumers around the world, who 
trust the traceability and provenance 
of our premium branded products.

As set out in our Constitution, SunRice’s 
objectives are to improve the prices we 
pay our A Class shareholders (growers) 
and to increase returns for our B Class 
shareholders (investors). However as a 
business, we strive to deliver value to all of 
our stakeholders, including the communities 
and environments in which we operate. See 
‘Our Approach to Sustainability’ on pages 27 
- 38 for this approach in action.

Our objective is to optimise returns  
for  both classes of shareholders through 

 the complementary Rice Pool and 
Profit Businesses, which have mutually 

beneficial links and purposes

The SunRice Group is a major 
Australian branded food company with 
approximately 2000 employees across 
multiple businesses. With more than 
30 major brands in around 50 countries 
across the world, our operations and 
assets span Australia, New Zealand, 
the Middle East, the United States, 
PNG, the Pacific Islands and Asia. 

We’re proud to have built a diversified 
business with direct access to 
Australia’s key Riverina rice growing 
region, as well as multiple global 
supply sources serving a growing 
portfolio of products and consumers. 
In addition to our specialisation in 
branded rice and rice-based foods, we 
participate in gourmet Mediterranean 
foods; food service supply for 
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Our Stakeholders
We are committed to providing our stakeholders with 
credible, transparent and timely information as we 
seek to create and sustain value in all we do.  
SunRice’s Stakeholder Engagement Statement, 
including material topics, can be found at: 
www.sunrice.com.au/sustainability-reports 

Media and analysts:
Analysts and local, national 

and international media outlets 
which cover SunRice, or our 

subsidiaries, and the rice 
industry.

Non-Government 
Organisations (NGOs):

Advocacy groups and other peak 
bodies of which SunRice is a 

member, or works closely with. 

All food and  
non-food suppliers,  
including growers: 

The people and enterprises from 
which we purchase our rice and 
other food products, as well as 

other goods and services.

Peers:
Peer companies which 
SunRice engages with 
on mutually beneficial 

initiatives.

Community: 
The local communities  

in which we operate.

Government  
and regulators:

The governments and regulators  
that have jurisdiction over the 
regions in which we operate or 

intend to operate.

Customers  
and consumers:

Groups which purchase our 
products for consumption or 
use in a value add product.

Employees:
Our team of ~2000, who 
work in our businesses 

around the world.

Shareholders:
Our A Class shareholders, who 

control SunRice, and our B 
Class shareholders, who have 
the right to receive a dividend  

if declared.
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Australia

USA

China
Pakistan

India

Uruguay

Cambodia
Thailand

Italy

Vietnam

Myanmar

Taiwan

Our World
We are proud of our performance 
and our contribution to the global 
communities within which we operate. 
We aspire to be a leader in our sector, 
setting an example for our peers.  
This section outlines our global  
context – the challenges and 
opportunities we see as a global 
business group. This is the world 
within which we operate and these 
factors inform our decision-making 
and shape our strategy and risk 
management activities as we continue 
to strive to deliver positive outcomes 
for our stakeholders. 

 
 

Growing demand  
for health, wellness  
and nutrition
Natural, sustainable, organic, healthy 
food is experiencing rapid growth 
worldwide, part of a broader shift to 
health and wellness. Globally, wellness 
is now a $4.5T market.2 If it were a 
country, this would make Wellness 
around the 4th largest economy in 
the world. The movement away from 
sugars, gluten and animal protein has 
led to growth in demand for rice flour, 
bran, plant proteins and syrups.

Trust, traceability  
and transparency
The rise of the internet and new 
technologies such as Blockchain 
have created growing expectations 
and a genuine search for food safety 
assurances among society. Food 
traceability is one of the major food 
trends for 2020, according to the 
International Food Information Council 
Foundation.3

Demographic shifts
Simplifying the business of life and 
taking personal control is demanding 
product that is functional, nutritious 
and natural, without compromising 
health goals, flavours or ingredients.4 
This trend is driving innovation in the 
development of premium globally-
inspired ready-meals, pre-made tasting 
plates and deli snacks.5 

The rise of the  
Asian consumer
According to the International Monetary 
Fund, Asia’s emerging and developing 
economies grew by an estimated 5.6 per 
cent in 2019.6 This increases demand 
for quality food products, but can also 
bring health challenges such as obesity 
and diabetes, which are more typically 
associated with western diets. There 
is growing evidence that low glycemic 
index (GI) diets have a variety of positive 
health outcomes7. SunRice exports its 
low GI rice Doongara to a number of 
countries in Asia.

Food security
According to the 2019 Report from the 
Food and Agriculture Organisation of 
the United Nations,8 9.2 percent of the 
world’s population (or slightly more than 
700 million people) were exposed to 
severe levels of food insecurity in 2018. 
Consistent, quality supply of staples like 
rice have the power to improve this. 

Habitat loss  
and biodiversity
Habitat loss is the main threat to  
85 per cent of species designated as 
‘threatened’ or ‘endangered’ by the 
International Union for Conservation 
of Nature’s Red List.9 According to 
the World Wide Fund for Nature10, 
increasing food production is a major 
agent for the conversion of natural 
habitat into agricultural land.

Population
The global population is expected 
to reach 9.8 billion by 2050 and 
exceed 11.2 billion by 2100.11 Global 
agriculture must meet this increased 
demand with the same amount of 
resources. 

Climate change
Australia’s Department of Agriculture, 
Water and Environment has stated, 
‘climate change poses challenges for 
all sectors of the Australian economy 
but particularly for those sectors 
dependent on natural resources, like 
agriculture, forestry and fisheries’.12 This 
is echoed by the Food and Agriculture 
Organisation of the United Nations.13

Our Global Context

2. www.globalwellnessinstitute.org/press-room/statistics-and-facts 

3. www.foodinsight.org/2020-trends 

4. www.playmr.com.au/blog/fmcg-trends-the-snacking-revolution 

5. www.grandviewresearch.com/industry-analysis/chilled-deli-food-market 

6. www.imf.org/en/Publications/WEO/Issues/2020/01/20/weo-update-january2020 

7. www.sciencedirect.com/science/article/pii/S0939475315001271 

8. www.fao.org/state-of-food-security-nutrition 

9. www.iucnredlist.org 

10. wwf.panda.org/our_work/wildlife/problems/habitat_loss_degradation 

11. www.un.org/sustainabledevelopment/blog/2017/06/world-population- 
 projected-to-reach-9-8-billion-in-2050-and-11-2-billion-in-2100-says-un  

12. www.agriculture.gov.au/ag-farm-food/climatechange 

13. www.fao.org/climate-change/en

 
SunFoods, California, USA

 
SunFoods, Hawaii, USA

Supply sources 

Global offices  
and assets 

Existing markets 

Target markets  
and/or new offerings  
in existing markets
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Australia

USA

China
Pakistan

India

Uruguay

Cambodia
Thailand

Italy

Vietnam

Myanmar

Taiwan

Every day, more than ever,  
a growing number of people 
need a stable, trustworthy 
supply of nutritious foods 
that are grown in ways that 
help regenerate the environ-
ment and support local  
communities.

A global waste crisis
The world produces more than  
300 million tonnes of plastic every year,  
50 per cent of which is for single-use 
purposes. More than 8 million tonnes 
of plastic is dumped into our oceans 
every year.14 It has been estimated 
that, by 2050, there could be more 
plastic in the ocean than fish.15 

Water scarcity
More than 1 of every 10 people on 
the planet lack basic drinking water 
access.16 According to United Nations 
Water, ‘water has to be treated as a 
scarce resource, with a far stronger 
focus on managing demand.’17

14. www.plasticoceans.org/the-facts 

15. www.ellenmacarthurfoundation.org/publications/the-new-plastics-economy-rethinking- 
 the-future-of-plastics-catalysing-action 

16. www.worldvision.org/clean-water-news-stories/global-water-crisis-facts 

17. www.unwater.org/water-facts/scarcity 

18. www.ilo.org/global/topics/forced-labour/lang--en/index.htm 

19. www.worldbank.org/en/news/press-release/2019/10/17/poverty-continues-to-decline- 
 but-pace-of-poverty-reduction-is-slowing-in-central-asia 

20. www.worldbank.org/en/topic/poverty/overview 

21. www.un.org/sustainabledevelopment/goal-of-the-month-archive/goal-of-the-month-october-2019 

22. www.who.int/news-room/fact-sheets/detail/pesticide-residues-in-food

Poverty, slavery,  
and inequality
The International Labour Organisation 
estimates that 24.9 million people 
worldwide are victims of forced 
labour18 – around the population of 
Australia. While world poverty is in 
steady decline, the pace of poverty 
reduction is slowing19. In 2015, 736 
million people were still living on less 
than US$1.90 per day20 and in 2017, 
the global population suffering from 
hunger rose for the third consecutive 
year to 821 million.21

Supply chain stress
Ongoing shifts to global trade, tariffs 
and free trade agreements as well as 
visibility and labour supply are just 
some of the supply chain challenges 
that require ongoing consideration and 
response. 

Chemicals and  
pesticides
According to the World Health 
Organization, ‘there are more than  
1000 pesticides used around the world... 
Pesticides are among the leading 
causes of death by self-poisoning, in 
particular in low- and middle-income 
countries.’ Agricultural workers are  
most at risk.22

Epidemics and  
pandemics
As COVID-19 is showing, a single 
pandemic has the power to infect large 
portions of our global population in 
a short period of time, significantly 
disrupt society and challenge even 
the most established businesses and 
supply chains.

 
Ricegrowers Singapore

 
Ricegrowers Vietnam

SunRice, CopRice,  
AGS, Riviana Foods,  

Australia
Ricegrowers  
New Zealand

SolRice,  
Solomon Islands

Trukai Industries,  
Papua New Guinea

 
Aqaba Processing 
Company (APC), Jordan

 
Ricegrowers  
Middle East
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Innovation in healthy snacking 
and food ingredients aligned  
to global food trends.

With more than 30 major brands and a 
portfolio of more than 1100 products, the 
SunRice Group has been creating nutritious 
products for 70 years. Our business segments, 
product mix and markets are directly aligned 
to our 2022 Growth Strategy.

Profit Businesses

Rice Food International Rice 

A growing global supply 
chain, delivering quality 
and sustainability.

#1

#1

#1#1

#1

rice brand in PNG and  
the Solomon Islands

medium grain rice brand  
in the Middle East

rice brand across 10 other 
Pacific Island markets

microwave rice brand  
in Australia

rice cakes brand in  
Australia and New Zealand 

Our Brands 
and Products
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Expanding our strong, cash-generative diverse portfolio.

Supplying premium branded 
Australian rice, built on 
provenance and our heritage.  

Riviana Foods & CopRice

#1

#1
For more information about our brands and products, see: www.sunrice.com.au/about-us/our-brands

Rice Pool Business

#1
#1

rice brand in Australia  
& New Zealand grocery

rice brand in Australian  
food service channels

BRAND®

A leading supplier of third party 
pet food products to grocery and 
pet specialty stores

2019 Australian Independent  
Rural Retailers National Supplier  
of the Yearolives brand in Australia

pickled vegetables brand 
in Australia
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Our Approach  
to Sustainability

Sustainability creates community resilience and gives 
us our social license to operate. It shores up our supply 
chains, makes us more attractive to investors and builds 
trust in our brands and businesses. It encourages long 
term decision making and drives transparency and good 
governance across all decisions and operations. 

We have taken a strategic approach to ensure sustainability 
is an integrated part of our business and this year’s Annual 
Report reflects this through integrating our financial and 
non-financial reporting. 

This snapshot is drawn from those pages. It provides an 
overview of SunRice’s sustainability efforts as well as our 
commitment to public and transparent communications 
of our sustainability performance. It also serves as our 
Communication on Progress for the United Nations Global 
Compact.

For more information on our sustainability 
performance, please see our sustainability  
website at www.sunrice.com.au/sustainability.

With such deep community 
roots, looking after the places we 
operate in and the environment 
we depend upon has never been 
a side business; it is our business 
and a huge part of SunRice’s 
success in becoming a major 
global player in the FMCG sector. 



SUNRICE SUSTAINABILITY SNAPSHOT 2020 / 12

Sustainability underpins SunRice’s 2022 Growth Strategy and 
through our stakeholder engagement process we have identified 
and now report on seven focus areas beyond our financial 
performance. These focus areas have been grouped into three 
pillars outlining the bigger positive impact we seek to create:  
to make a difference to our environment, to make a difference 
to our communities and to make a difference with nourishing 
products. (see Figure 1)

We know that getting this balance right will support our growth 
ambitions, because the strategic objectives of a strong trusted 
portfolio and a sustainable and reliable global supply chain are 
aligned to a robust business with strong financials. 

Our activities also contribute to eight of the UN’s Sustainable 
Development Goals (SDGs).

Our Approach

Making a Difference to the  
Sustainability of Places and Lives

by

through our focus areas

to address the material topics to our business

all of which deliver on the following SDGs

Making a Difference 
to Our Environment

Making a Difference 
to Our Communities

Making a Difference with  
Nourishing Products

Agricultural 
Research

Wasting  
Nothing

Sourcing 
Globally

Respecting 
People

Thriving 
Communities

Employee 
Experiences

Nourishing 
Products

R&D and 
agronomics

Anti-bribery & 
corruption

Role in local 
economies

Water management

Workplace health 
& safety

Energy efficiency & 
emissions reduction

Our people

Climate change

Product safety  
& quality

Secure rice 
supply

Financial challenges 
in the supply chain

Labour practices

As a member of the United Nations Global Compact Network Australia, SunRice is guided by the 10 principles 
of the UN Global Compact and our SunRice Sustainability Charter. We continue to focus on the role SunRice 

can play in making a meaningful contribution to the UN Sustainable Development Goals.  
We have identified eight SDGs in which we believe we can have the greatest impact:

Figure 1
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Helping create habitat 
Australian rice farms provide habitat for 
more than 100 bird species, including 
the endangered Australasian Bittern. The 
Bitterns in Rice Project adapts practices to 
provide habitat for this endangered bird 
species. 

As well as birds, findings from The 
University of Canberra have shown around 
500 million native frogs are found on rice 
farms, and we know that the endangered 
Southern Bell Frog utilises rice farm 
habitats. 

SunRice growers are implementing 
measures to ensure that native plants 
and wildlife can live in harmony with 
the rice-growing environment, including 
noting and maintaining areas of native 
vegetation.

Research that  
creates results
In Australia, our research partnerships 
have led to new varieties of rice such as 
Viand, a short-season variety that grows 
faster and so uses less water and other 
inputs; and Doongara, a low GI variety 
perfect for growing in the Australian 
environment.

Internationally, we are working on 
breeding, pure seed and varietal 
evaluation projects with leading 
institutions such as Cuulong Delta Rice 
Research Institute in Vietnam, Instituto 
Nacional de Investigacion Agropecuaria 
in Uruguay and the National Agriculture 
Research Institute in PNG.

Our Approach to Sustainability 
Continued

Making a Difference 
to Our Environment
We respect our environment and 
we commit to leaving it in better 
shape for future generations. 
SunRice invests heavily in research, development and 
testing and is a leader in sustainable agronomics. Built 
on 70 years of investment, we are leaders in rice research, 
development and production. Our pure seed program, our 
best in class research facility and our commitment to rice 
research and innovation allows us to reduce our impact 
on the environment. We’re committed to environmental 
sustainability, efficient resource use, water use efficiency 
and maintaining biodiversity.

Our Focus Areas

Agricultural Research

Wasting Nothing

species of birds and 
500m native frogs rely 
on rice farm habitats.

100+

Mr Duong Hoang Son and participants 
of the RGA Established Leaders Program 
at Cu Long Delta Rice Research Institute 
(CLRRI) in Vietnam.

government 
and university 
partnerships 
worldwide.

24
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More rice, less water 
Rice is better suited to the Australian climate than 
you might think. As an annual crop, it's one we can 
grow when there's water available, and leave out 
of our farming rotations when there’s not. There's 
always plenty of sunshine in our part of the world, 
which creates higher yields than in many other 
countries. 

With over 70 years’ experience, our rice growers are 
world leaders in advanced practices that allow us to 
achieve some of the world's highest crop yields and 
use the least amount of water to achieve it. 

Food from food waste
Since 1978, our Australian grown rice by-products 
have been used to make nutritious animal feed 
and sometimes, bedding. What's not used by our 
Australian Rice Pool Business – rice bran, hulls and 
brokens – is used by CopRice to create pet and 
livestock products and then sold to customers via 
both agriculture retail and direct to farm channels. 
Broken rice grains are also used by our Rice Food 
segment to make rice flour and ingredients that are 
on-sold to other food companies. 

Improving the  
recycle cycle
Our long term goal is to have no single  
use packaging in SunRice operations. 
Right now we are making sure as much 
as possible stays out of landfill. 

To date we have reduced materials in 
our packaging by rethinking materials 
and optimising pack sizes. More than 
71 per cent of our Australian packaging 
is now recyclable in kerbside recycling 
systems, while almost everything 
else can be taken back to Coles or 
Woolworths to be recycled by our 
partner REDcycle, of which we are  
a founding member.  
25. This metric is an estimated value relating to FY2019. Due to 

reporting cycles, FY2020’s annual energy savings were not 
available at the time of publishing this report. Our focus 
in the coming year on improving our energy management 
systems is part of our program to continuously improve our 
ability to report this data.

less water used in our  
Australian growers’ production 
than the global average.

50%

612MWh  
reduction in  
energy use.25 

798.4 TCO2e  
reduction in  
greenhouse 
gases emitted.25

Leeton Mill's new bench seat  
was made from 98% recycled  

material and around 21,500  
pieces of soft plastic packaging.
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Stronger support for our suppliers  
We are committed to industry best practice and actively 
seek to join the value chains of like-minded companies. 
In FY2020, the SunRice Board approved a new SunRice 
Supplier Sustainability Code, which will apply across the 
Group in FY2021. This code has been developed through 
a process of engagement with our internal supplier 
relationship owners to ensure the program is integrated 
in how we do business. We are now well placed to issue 
our first Australian Modern Slavery Statement in FY2021.

Our Approach to Sustainability 
Continued

Making a Difference 
to Our Communities

We partner with communities 
to enrich lives socially and 
economically, leveraging our 
expertise wherever we operate. 
In some places this is about 
donating to support community 
organisations, in other places, 
our operations help grow entire 
local economies.

Our Focus Areas

Respecting People

Sourcing Globally

Thriving Communities 

SunRice suppliers 
to be enrolled in 
SunRice’s Supplier 
Sustainability Code.

organisations supported 
in the communities we 
operate.

2,000+ 

150+ 

Harry Morshead, Widgelli rice grower. 
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Creating a traceable, sustainably grown 
supply chain is good for our growers, planet 
and our business. It creates supply certainty 
and maximises our export markets. 

In the Riverina, SunRice has a strong 
tradition of grower-led supply with growers 
delivering high quality product for sale in 
Australia, New Zealand and around the 
world. This year’s launch of our Vietnam 
operations has seen this approach 
exported to our international operations 
too. We are working with local Vietnamese 
growers to design a complete supply 
chain approach that partners with them 
to improve practices, reduce chemical use 
and increase yield. This work will continue 
in collaboration with local partners. 

As a foreign-owned company that's been 
able to achieve a rice export licence in 
Vietnam, we play a lead role in working with 
local partners to build on and enhance the 
Vietnamese rice industry for the benefit of 
their communities, as well as the quality 
and traceability of exported product. 

The SunRice Global Sourcing team is 
focused on a sustainable and reliable 
global supply chain that can source the 
best rice from the best suppliers from 
all around the world. This focus on a 
sustainable supply chain is also in response 
to the worldwide demand for clean, green 
produce, which is why it is a centrepiece of 
our 2022 Growth Strategy.

countries in our global 
rice supply chain

Supporting  
indigenous youth 
SunRice partners with the Clontarf 
Foundation in Narrandera, near Leeton 
(home to our flagship mill), to support 
Aboriginal and Torres Strait Islander 
youth to improve education, life skills and 
employment prospects. This is one of the 
first academies in the region and we are 
proud to be a founding partner to help get 
it started successfully. 

Our focus is on the communities 
where we operate
From 20 years’ of sponsorship of the Trukai 
Fun Run, involving 80,000 participants 
across PNG every year, to our U.S. 
subsidiary SunFoods donating rice to 
help those in need during the COVID-19 
pandemic, we help people gather to 
celebrate their local communities, improve 
health and wellbeing, sponsor sporting 
teams, support cultural and minority 
celebrations and donate to hospitals.

Our impacts are felt not just in 
Australia, but across the globe 
While about 60 per cent of our community 
investment remains local, in Australia, 
we make significant contributions to the 
Solomon Islands and PNG too.

We have strong links to those 
supporting health and wellbeing
SunRice and Riviana Foods partners with 
Foodbank in Australia and others globally 
to support food security, health and 
wellbeing. In 2019 SunRice donated more 
than 168,000 meals through Foodbank to 
help people in need.

CopRice has an impact in animal 
nutrition and welfare
CopRice supports animal nutrition in a 
range of ways. CopRice helps volunteer-
based organisations host local events that 
bring animal lovers together and provides 
product to farmers in need, including 
donating 1.6 tonnes of feed to a Quirindi 
cattle farmer in FY2020 in conjunction with 
Riverina rice growers, which enabled him to 
retain his breeding stock through the peak 
of the drought. 

We support our communities 
during disasters 
During the recent devastating bushfires in 
Australia, SunRice and CopRice contributed 
product and our people contributed 
their time, to support affected families 
and animals. Our extensive distribution 
networks in communities like PNG and the 
Solomon Islands means we are also well 
placed to support local disaster relief.

rice brand in PNG and 
the Solomon Islands.

#1

11

Bringing rice to  
remote islands
SunRice is the leading supplier of rice in 
PNG and the Solomon Islands. Our Trukai 
business in PNG and our SolRice business in 
the Solomon Islands employ approximately 
1000 locals directly and support thousands 
more through family networks and indirect 
employment across the supply chain. 

Trukai and SolRice also boast one of the 
most reliable and extensive distribution 
networks in the region, supporting food 
security, revitalising economic activity 
and ensuring supply support in case of 
disasters.

Taking Australian best practice to the world
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26.  Based on a 75 gram serving size.

serves of rice, feeding around 
22 million people each day26

Every year we bring the world 

8 billion

Our Approach to Sustainability 
Continued

Making a Difference with 
Nourishing Products

Our Focus Areas

Nourishing Products

Rethinking our range
Our SunRice brand in Australia 
offers a range of health and wellness 
products, as well as all our family 
favourites. Consumers are increasing 
their demand for brown rice, Low GI 
rice and emerging favourites such 
as Black Rice and rice and quinoa 
blends.

Over the past five years our fastest 
growing segment in Australia is 
the convenient microwave format, 
where our brown rice makes up more 
than half of our sales. SunRice has 
a wide range of brown rice options, 
including our super grain options 
with the addition of other interesting 
and tasty healthy grains. Perfect for 
a quick and easy healthy lunch or 
dinner.

Help where it is needed
In partnership with Australian growers, any excess rice or 
SunRice products nearing their use-by date are donated 
to Foodbank to help those needing food support, whether 
due to financial stress or natural disaster.

Low GI is a go
In China, we have signed a 
ground-breaking partnership with 
a leading nutraceutical business 
that specialises in foods tailored to 
those visiting hospitals or require a 
regulated diet. We have commenced 
selling our Low GI rice cups through 
hospitals and online, helping to 
provide healthy alternatives to the 
Chinese population, in which there 
are 100 million diabetics.

Health food for hospitals 
Riviana Foods’ Pressed Pear Juice has 
been selling into hospitals and aged 
care facilities for two years. Cloudy Apple 
Pressed Juice and Pear and Prune Pressed 
Juice will soon be added to the range. 

of microwave pouch 
and cup sales are 
brown rice varieties.

5 star

Our Roza’s range
Established in 1991, Roza's Gourmet offers a premium range 
of condiments, pestos, dips, soups, crackers and olives. 
Proudly Australian made and owned, the brand was built on 
the pillars of nutrition, community and environment. Nearly 
30 years later, these principles remain integral to the brand 
and business. The Roza’s Gourmet range contains products 
with ‘all natural’ ingredients, and caters for almost all dietary 
requirements, including gluten free, vegan, Low FODMAP, 
dairy free, soy free, nut free and egg free.

all natural, gluten-free products 
in our Roza's Gourmet range.

50 
We create nutritious products to 
improve the lives of consumers 
around the world.

health rating achieved  
by Riviana Pear Juice.

54% 
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Supporting  
Australian growers
Did you know that in average crop 
years, Australian-grown SunRice 
brands are exported as a premium 
product to consumers all over the 
world, including in rice loving countries 
like Japan, Hong Kong and Singapore? 
It's by building trust and quality into all 
our products that we have been able to 
create this global market for Australian 
grown products.  

Using blockchain technology  
to support traceability 
Knowing where your food comes from and the 
journey it takes to get to your home is more 
important than ever before. SunRice products 
have always been trusted and traceable, but as 
our supply chains and our product offerings grow, 
we know we have to continue to explore new and 
improved ways to connect our stakeholders to our 
products. SunRice is at the forefront of innovation 
so it makes sense for us to explore how blockchain 
and other technology might support traceability 
for us and our customers. This year we partnered 
with KPMG to pilot blockchain technology for our 
products. We continue to explore how insights 
from that pilot can be brought into the supply 
chain to add value for our stakeholders and deliver 
even better visibility and confidence.

Improving fertility  
in cattle
Our animal feed products are highly 
nutritious too, like CopRice’s Lac Cycle 
Range, which has been formulated to 
support the long-term, sustainable 
success of farming customers by 
increasing bovine fertility.

countries are supplied 
with quality SunRice 
product every year.

Genetically pure rice seed 
forms the basis of our 
pioneering Australian 
Pure Seed Scheme. 

~50 
Feeding the Pacific
Our products provide the staple of rice to many 
Pacific nations, reaching some of the most remote 
communities. In the Solomon Islands and PNG we 
have partnered with government, health and other 
experts to establish rice vitamin fortification with 
the aim of working together to address the high 
incidence of infant stunting and birth defects.

of our white rice 
sold in the Solomon 

Islands and PNG is 
vitamin enriched 

to positively 
contribute to local 

health outcomes.

100% 
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Our Approach to Sustainability 
Continued

Our Growers: 

Meet our Growers

In FY2020 we collaborated with the Ricegrowers' Association of 
Australia and Local Land Services in a project jointly funded by the 
National Landcare Program to develop a farmer-led sustainability 
framework for rice growers in the Riverina. Building on our work 
in 2018 and using the United Nations Sustainable Rice Platform 
(SRP) as a base for globally accepted standards in sustainable rice 
growing, our pilots have shown us that our Australian growers are 
meeting and in many cases exceeding these standards.

The pilot culminated with our first ever Sustainability Academy, 
involving 20 growers sharing their insights on how a sustainability 
framework could add value to growers and support the rice industry.  
The vision as the project continues is a farmer-led sustainability 
framework that allows stakeholders to connect more deeply 
with how their rice is grown. Drawing on our 70 years of industry 
experience and SunRice’s relationships with growers and other 
industry stakeholders, we look forward to a framework designed  
by growers that encourages broad industry uptake. 

As our global supply chain expands and supports our strategic 
growth, we consciously work with suppliers who share our values 
and commitment to quality and community. This commitment will 
be strengthened by the roll out of our new Supplier Sustainability 
Code in FY2021. 

Scott, Pam and Carl Williams 
Murrami

The Williams family have been SunRice growers since 
1989. Son Carl recently returned from Sydney to 
become a partner in the family farm business.

CY19 Rice Harvest

Paddy tonnes harvested
54,000

of Reiziq and Doongara  
crops were drill sown

Close to 

70%

Creating a sustainable 
industry for future 
generations 
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Ian Payne 
Coleambally 

Ian has been a SunRice grower since 1984. 
When he’s not farming, he’s racing ski boats.

Peter and Renee Burke 
Jerilderie

SunRice growers since 1998, the Burkes were awarded 
both The Weekly Times Coles 2019 Farmer of the Year 
and the inaugural 2019 SunRice Grower of the Year 
titles, thanks to excellence in yield and water savings.

Overall CY19 yields were above 
five-year industry averages:

of paddy rice per hectare  
(all varieties, all locations)

of paddy rice per hectare

Average yield of

Top Reiziq yield of 

Average

Top return of

10.75 tonnes

15.36 tonnes

0.87 tonnes

1.42 tonnes

Overall CY19 tonnages achieved  
per megalitre (ML) were strong:

produced per ML  
(all varieties, all locations)

produced per ML  
(drill sown Reiziq crop)

John Hawkins 
Finley rice grower

of paddy rice per hectare  
(an industry record)

Top Doongara yield of 

14 tonnes
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Listening to our people
We take the time to listen to our SunRice employees at every stage of their 
career journey. Our FY2020 onboarding survey results demonstrated a sense 
of belonging from the outset, with 94 per cent of those surveyed saying ‘I 
am feeling welcome here’ and 86 per cent reporting they know what our 
organisational values are and how their role contributes to SunRice's Growth 
Strategy. Our FY2020 ‘Say it as you see it!’ engagement survey also showed 
high levels of autonomy and flexibility in our Australian workplaces. 85 per 
cent of our team said ‘I am able to arrange time out from work when I need to’ 
and 84 per cent said ‘I know what I need to do to be successful in my role’.

Educating the next generation
The SunRice Jan Cathcart Scholarship assists in 
paying for the tertiary education of young women 
in the rice industry and offers internships across 
the business to gain practical experience. To date 
the scholarship has provided six recipients with 
numerous opportunities, from funding their studies, 
to work experience and employment placements 
with SunRice, and professional and personal growth. 
This commitment to creating employment pathways 
works in conjunction with our partnership with the 
Clontarf Foundation, with whom we provided our 
first work experience placement in FY2020. 

Our Approach to Sustainability 
Continued

Creating great  
employee 
experiences

Our People:

Our Focus Areas

Employee Experiences 

SunRice’s employee value 
proposition is ‘Make a Difference’.
We have approximately 2,000 staff and believe our people really 
do ‘make a difference’ every day by ensuring the long-term 
sustainability of our business and helping create sustainable 
communities in the countries in which they operate. 

In turn, we aim to make a difference for them. 

completion rate  
of employee safety  
training programs.

of our new employees  
know what our values are.

94.6% 

86%

Our focus on safety
In FY2020, AS/NZS 4801 Occupational Health and Safety 
Management System certification was achieved in all 
Australian business units for the first time. While both our 
Lost Time Injury Frequency and Lost Time Injury Severity 
Rates reduced year-on-year, we were concerned to see 
our Total Recordable Injury Frequency Rate increase 
by 8 per cent to 12.9 (per million hours worked). We 
continue to focus on constant improvement via root cause 
analysis of all serious and high potential incidents and 
implementation of corrective and preventative measures 
to reduce recurrence. Safety training and workshops are 
also conducted across all levels of the business, with a 
completion rate of 94.6 per cent for FY2020.

Supporting front line leaders
Our unique partnership with TAFE NSW entered 
its second year in FY2020. Fifteen future leaders 
are midway through a specially tailored TAFE NSW 
Certificate IV in Leadership and Management course, 
aimed at helping our front line leaders boost their 
leadership skills and better meet future workplace 
challenges, particularly in the Riverina. 
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Figure2 - Our global employee base

SolRice, the trusted SunRice 
business in the Solomon Islands, 
and its partners the Australian High 
Commission, Solomon Islands 
Ministry of Women, Youth, Children 
and Family Affairs, and the Royal 
Solomon Islands Police Force, won 
the 2019 Australian Government 
Gender Equality Good Practice 
Award. We continue to focus on 
improving diversity at every level of 
our business. 

Workplace Gender Equality Agency 
data for SunRice shows that in 
Australia we are ahead in the 
category of 'Senior Managers’ with 

43.2 per cent women compared with 
31.1 per cent of women27 in peer food 
manufacturing companies. However, 
we acknowledge we have more to 
do given our goal to reach 40 per 
cent women in all leadership roles by 
FY2022. 

At SunRice, we are also proud 
of our centralised approach to 
remuneration, with multiple checks 
and balances, to ensure equality in 
how pay is determined. Ensuring 
there is no bias towards genders, 
reviewing internal relativities on a like 
for like basis, as well as including any 
employees who may be on extended 

leave of absences (e.g. parental leave) 
during remuneration reviews, are 
all part of the processes in place to 
maintain equal pay for equal work. 

Further information about our diversity 
metrics is available at www.sunrice.
com.au/corporate-governance.

of women in all 
leadership roles by 
FY2022 is our goal

40%

Dean Fraser,  
Head of Manufacturing  
Lap Vo Mill, Vietnam 

“I think our Cultural Intelligence 
training is just as important as any 
other training – you could get by 
without it, but a lot of opportunities 
could be missed through lack of 
understanding and confusion." 

Janice Hiskett-Jones,  
Head of Rewards 
SunRice Group, Sydney

“We use the same Australian legislated 
standards across our sites in all the 
countries we operate in to ensure men 
and women are paid equally.  
It’s a rigorous process that ensures 
there is no bias in how we remunerate 
our people, no matter where they are.” 

Aina Davis,  
Rice Development Manager  
Trukai Industries, PNG 

“Rice was introduced to PNG hundreds 
of years ago and is consumed as a staple 
food, but it’s not been widely cultivated. 
It’s my aim to be part of the team who 
pioneer the development of rice varieties 
and commercialise local rice production 
for PNG.”

Meet our Employees

27. Source: 2018-19 WGEA Competitor Benchmark Report (Food Manufacturing, All Sizes). Please note this metric relates 
 to FY2019. Due to reporting cycles, comparable data was not available for FY2020 at the time of publishing this report.

Striving for equality and inclusion
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Our Sustainability  
Performance
Focus Area Material Topic Performance Data Crop Year 17 

Financial Year 18
Crop Year 18 
Financial Year 19

Crop Year 191 
Financial Year 20

General

Financial challenges in the supply chain Group Revenue $1.17 
billion

$1.19 
billion

$1.13 
billion

Aust Paddy Price* $A379 
per tonne (Reiziq)

A$411 
per tonne (Reiziq)

A$500 Fixed Price 
per tonne (Reiziq)

R&D and agronomics 
Financial challenges in the supply chain 
Water management 
Secure rice supply 
Product quality and safety

Tonnes rice harvested in Australia* 802,000  
paddy tonnes harvested 

623,000  
paddy tonnes harvested

54,000  
paddy tonnes harvested

Number of regions (countries) rice sourced from 7 
countries

9  
countries

11  
countries

Number of Australian growers* 772 571 71

R&D and agronomics 
Financial challenges in the supply chain 
Water management 
Secure rice supply 
Product quality and safety

Government and University partnerships Data not reported Data not reported 24

Environmental

R&D and agronomics 
Water management 
Secure rice supply 
Product quality and safety 
Role in local economies

Tonnes of paddy rice per hectare average yield* 9.87 
tonnes per hectare

10.47 
tonnes per hectare

10.75 
tonnes per hectare

Average paddy tonnes produced/ML* 0.83 
tonnes per megalitre

0.87 
tonnes per megalitre

0.87 
tonnes per megalitre

Energy efficiency and energy reduction 
Climate change

Group Scope 1 emissions2 14,938  
tonnes of CO2e 

9,980  
tonnes of CO2e

9,576  
tonnes of CO2e

Group Scope 2 emissions2 102,680 
tonnes of CO2e 

62,647 
tonnes of CO2e

51,612 
tonnes of CO2e

Group Total energy consumed2 653,568 GJ 432,549 GJ 377,700 GJ

Total GJ per tonne of finished product (FP) produced Data not available 0.287 
GJ/ FP tonne

0.285 
GJ/ FP tonne

Total tonnes of C02e per tonne of FP produced Data not available 0.048 
Tonnes of CO2e / FP tonne

0.046 
Tonnes of CO2e / FP tonne

R&D and agronomics 
Role in Local economies 
Product safety & quality

% increase in SunRice packaging being recycled 
through the REDcycle program3

9% 
increase

52%  
increase

167%  
increase3

% of Australian product packaging that are 
conditionally recyclable and/or kerb side recyclable 
(by weight)

Data not available Data not available 99%  
(71% curb side, remainder through 
REDcycle 4

Tonnes of waste diverted from landfill* 50 2,9865 3,2975

% of tonnes of waste diverted (recycled, reused) from 
landfill (excluding by-products sold or donated)*

Data not reported Data not reported 25.2%

% of rice hulls resulting from the yearly rice 
production which are onsold for re-use*

89.50% 95.10% 99.80%
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Focus Area Material Topic Performance Data Crop Year 17 
Financial Year 18

Crop Year 18 
Financial Year 19

Crop Year 191 
Financial Year 20

General

Financial challenges in the supply chain Group Revenue $1.17 
billion

$1.19 
billion

$1.13 
billion

Aust Paddy Price* $A379 
per tonne (Reiziq)

A$411 
per tonne (Reiziq)

A$500 Fixed Price 
per tonne (Reiziq)

R&D and agronomics 
Financial challenges in the supply chain 
Water management 
Secure rice supply 
Product quality and safety

Tonnes rice harvested in Australia* 802,000  
paddy tonnes harvested 

623,000  
paddy tonnes harvested

54,000  
paddy tonnes harvested

Number of regions (countries) rice sourced from 7 
countries

9  
countries

11  
countries

Number of Australian growers* 772 571 71

R&D and agronomics 
Financial challenges in the supply chain 
Water management 
Secure rice supply 
Product quality and safety

Government and University partnerships Data not reported Data not reported 24

Environmental

R&D and agronomics 
Water management 
Secure rice supply 
Product quality and safety 
Role in local economies

Tonnes of paddy rice per hectare average yield* 9.87 
tonnes per hectare

10.47 
tonnes per hectare

10.75 
tonnes per hectare

Average paddy tonnes produced/ML* 0.83 
tonnes per megalitre

0.87 
tonnes per megalitre

0.87 
tonnes per megalitre

Energy efficiency and energy reduction 
Climate change

Group Scope 1 emissions2 14,938  
tonnes of CO2e 

9,980  
tonnes of CO2e

9,576  
tonnes of CO2e

Group Scope 2 emissions2 102,680 
tonnes of CO2e 

62,647 
tonnes of CO2e

51,612 
tonnes of CO2e

Group Total energy consumed2 653,568 GJ 432,549 GJ 377,700 GJ

Total GJ per tonne of finished product (FP) produced Data not available 0.287 
GJ/ FP tonne

0.285 
GJ/ FP tonne

Total tonnes of C02e per tonne of FP produced Data not available 0.048 
Tonnes of CO2e / FP tonne

0.046 
Tonnes of CO2e / FP tonne

R&D and agronomics 
Role in Local economies 
Product safety & quality

% increase in SunRice packaging being recycled 
through the REDcycle program3

9% 
increase

52%  
increase

167%  
increase3

% of Australian product packaging that are 
conditionally recyclable and/or kerb side recyclable 
(by weight)

Data not available Data not available 99%  
(71% curb side, remainder through 
REDcycle 4

Tonnes of waste diverted from landfill* 50 2,9865 3,2975

% of tonnes of waste diverted (recycled, reused) from 
landfill (excluding by-products sold or donated)*

Data not reported Data not reported 25.2%

% of rice hulls resulting from the yearly rice 
production which are onsold for re-use*

89.50% 95.10% 99.80%

Our focus areas

Agricultural 
Research

Wasting  
Nothing

Sourcing 
Globally

Respecting 
People

Thriving 
Communities

Employee 
Experiences

Nourishing 
Products



SUNRICE SUSTAINABILITY SNAPSHOT 2020 / 25

Communities

Role in local economies 
Our people

Number of community organisations supported Data not reported Data not reported 150+ 

Our people 
Role in local economies

Total Employees 2180 1902 2176

Female Employees 535 489 560

Male Employees 1645 1413 1616

Our people 
Role in local economies

Diversity statistics at board, snr management,  
senior executive, and total women

See full graphs in 2018 Annual Report  
(page 23)

See full graphs in 2019 Annual Report 
(page 19)

See full graphs in 2020 Corporate 
Governance Statement (page 2)

Number of employees who undertook leadership 
development courses

281 118 586

Generational statistics 15% Baby Boomers, 38% Gen X,  
43% Gen Y, 5% Gen Z*

14% Baby Boomers, 39% Gen X,  
43% Gen Y, 4% Gen Z*6

11% Baby Boomers, 35% Gen X, 
46% Gen Y,  8% Gen Z

Indigenous employees* 2.6%* 2.5%* 1.8%*

Employee Engagement Score 69% 7 Survey is conducted every 18 - 24 
months*

61%7

Change in Employee Engagement Score Up from 62%  since prior survey Down from 69% since prior survey7

Other employee engagement stats 73% believe safety top priority;  
68% happy with L&D opportunities; 
77% believe SunRice services as good 
as, or better than competitors.

86% of our new employees know what our 
values are;  
85% of respondents know what they need 
to do to be successful in their role;   
82% of respondents understand how their 
work contributes to SunRice’s goals;  
67% of respondents understand that 
day-to-day decisions demonstrate that 
safety and quality are top priorities;  77% of 
respondents are proud to work for SunRice;  
72% believe SunRice services as good as, or 
better than competitors.

Average Age of Employees 42 39.9 39

Average Tenure 7 8 6.7

Our people 
Labour practices 
Work health and safety

TRIFR (per million per hours worked) 14.17 11.94 12.89

Change in TRIFR Decrease of 19.7% from CY16 Decrease of 15.7% from CY17 Increase of 8% from CY18

Safety training completion rate 94.80% 93.50% 94.60%

Product safety and quality Quality Standards -  
No of facilities meeting specified std

Data not reported Alignment to the GFSI in all our facilitates 
(Global Food Safety Initiative)

All SunRice manufacturing plants hold 
food safety and quality certification to the 
Codex HACCP International Food Standard. 
Additional quality and related certifications 
are held at Plants according to the needs of 
the business and customer requirements. 
These include GFSI, non-GMO, Halal, Kosher 
and Organic certifications.8

Focus Area Material Topic Performance Data Crop Year 17 
Financial Year 18

Crop Year 18 
Financial Year 19

Crop Year 191 
Financial Year 20

Our Sustainability Performance 
Continued
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Communities

Role in local economies 
Our people

Number of community organisations supported Data not reported Data not reported 150+ 

Our people 
Role in local economies

Total Employees 2180 1902 2176

Female Employees 535 489 560

Male Employees 1645 1413 1616

Our people 
Role in local economies

Diversity statistics at board, snr management,  
senior executive, and total women

See full graphs in 2018 Annual Report  
(page 23)

See full graphs in 2019 Annual Report 
(page 19)

See full graphs in 2020 Corporate 
Governance Statement (page 2)

Number of employees who undertook leadership 
development courses

281 118 586

Generational statistics 15% Baby Boomers, 38% Gen X,  
43% Gen Y, 5% Gen Z*

14% Baby Boomers, 39% Gen X,  
43% Gen Y, 4% Gen Z*6

11% Baby Boomers, 35% Gen X, 
46% Gen Y,  8% Gen Z

Indigenous employees* 2.6%* 2.5%* 1.8%*

Employee Engagement Score 69% 7 Survey is conducted every 18 - 24 
months*

61%7

Change in Employee Engagement Score Up from 62%  since prior survey Down from 69% since prior survey7

Other employee engagement stats 73% believe safety top priority;  
68% happy with L&D opportunities; 
77% believe SunRice services as good 
as, or better than competitors.

86% of our new employees know what our 
values are;  
85% of respondents know what they need 
to do to be successful in their role;   
82% of respondents understand how their 
work contributes to SunRice’s goals;  
67% of respondents understand that 
day-to-day decisions demonstrate that 
safety and quality are top priorities;  77% of 
respondents are proud to work for SunRice;  
72% believe SunRice services as good as, or 
better than competitors.

Average Age of Employees 42 39.9 39

Average Tenure 7 8 6.7

Our people 
Labour practices 
Work health and safety

TRIFR (per million per hours worked) 14.17 11.94 12.89

Change in TRIFR Decrease of 19.7% from CY16 Decrease of 15.7% from CY17 Increase of 8% from CY18

Safety training completion rate 94.80% 93.50% 94.60%

Product safety and quality Quality Standards -  
No of facilities meeting specified std

Data not reported Alignment to the GFSI in all our facilitates 
(Global Food Safety Initiative)

All SunRice manufacturing plants hold 
food safety and quality certification to the 
Codex HACCP International Food Standard. 
Additional quality and related certifications 
are held at Plants according to the needs of 
the business and customer requirements. 
These include GFSI, non-GMO, Halal, Kosher 
and Organic certifications.8

Focus Area Material Topic Performance Data Crop Year 17 
Financial Year 18

Crop Year 18 
Financial Year 19

Crop Year 191 
Financial Year 20

Our focus areas

Agricultural 
Research

Wasting  
Nothing

Sourcing 
Globally

Respecting 
People

Thriving 
Communities

Employee 
Experiences

Nourishing 
Products
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Governance

Anti-bribery and corruption 
Our people 
Role in local economies

Training of employees completed Anti-Bribery and 
Corruption (ABC)  training target met

All training is up to date for medium and 
high risk employees.

ABC training program is up to date.  
All new starters complete online training 
with medium and high risk employees 
receiving alternate face to face and online 
training each year.

ABC training program is up to date. 
All new starters complete online training 
with medium and high risk employees 
receiving alternate face to face and 
online training each year.

Our people 
Role in local economies

Training of employees completing Modern Slavery 
Act and Labour Rights training in support of Supplier 
Sustainability Program (SSP)

Roll out to commence early FY21

Number of new suppliers enrolled in new  
Supplier Sustainability Program

Roll out to commence early FY21

Number of new suppliers in detailed engagement Roll out to commence early FY21

* Australia only. 
1. Unless otherwise stated all disclosures in the SunRice Annual Report and this performance data 

table relate to the Financial Year ended 30 April 2020 (FY2020).

2.  Facilities under SunRice operational control. Above Australian data prepared as per NGER 
reporting standards for the SunRice FY ending 30 April 2020 (note NGER public reports and 
disclosure in the Directors Report 1 July - 30 June). International data calculated based on 
available data. As a result of improved data collection processes this year, Crop Year 18 data has 
been updated from June 2020 disclosure.

3.  Australia program only. The percentage increase in SunRice packaging returned is reflective of the 
general  increase in consumers returning soft packaging for recycling via the RedCycle program 
and related to calendar year 2019. Due to a change in REDcycle reporting approach for partners, 
the percentage is an estimate based on the actual total branded packaging returned via the 
program and the last SunRice REDcycle specific review completed by REDcycle in the prior year.  

4.  Number refers to SunRice and CopRice brands for this reporting period. Riviana brands will be 
included in FY21. The same packaging is used internationally but not all countries have REDcycle 
or similar systems to recycle soft plastics.Measurements are by weight.

5.  Improvement reflects data collection improved since prior year. Continuing to focus on data 
collection improvements. As a result of improved data collection processes this year, Crop Year 18 
data has been updated from June 2020 disclosure.

6.  Reduction in participants due to Riverina re-configuration and current Leadership Development 
Program under review.

7.  Results from last survey - survey is conducted every 18-24 months. FY20 survey period included 
restructure of Riverina operations. Results have been incorporated in business plans to target key 
drivers of engagement.

8.  Codex = Codex Alimentarius Commission of the UN Food and Agriculture Organisation;   
HACCP = Hazard Analysis and Critical Control Point (a systematic risk based approach to food 
safety); GFSI = Global Food Safety Initiative. A global network organisation comprised of retailers, 
manufacturers and others. Aim is to recognise and accredit various food safety certification 
models and standards. We generally use SQF Standard (Safe Quality Food) administered by 
the SQF Institute; Non-GMO = not containing any genetically modified  organisms or genetic 
modification; Halal = Islamic food standard meaning “lawful”; Kosher = “compliant” to Jewish 
food laws; Organic = grown and processed according to organic produce standards.

Focus Area Material Topic Performance Data Crop Year 17 
Financial Year 18

Crop Year 18 
Financial Year 19

Crop Year 191 
Financial Year 20

Our Sustainability Performance 
Continued
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Governance

Anti-bribery and corruption 
Our people 
Role in local economies

Training of employees completed Anti-Bribery and 
Corruption (ABC)  training target met

All training is up to date for medium and 
high risk employees.

ABC training program is up to date.  
All new starters complete online training 
with medium and high risk employees 
receiving alternate face to face and online 
training each year.

ABC training program is up to date. 
All new starters complete online training 
with medium and high risk employees 
receiving alternate face to face and 
online training each year.

Our people 
Role in local economies

Training of employees completing Modern Slavery 
Act and Labour Rights training in support of Supplier 
Sustainability Program (SSP)

Roll out to commence early FY21

Number of new suppliers enrolled in new  
Supplier Sustainability Program

Roll out to commence early FY21

Number of new suppliers in detailed engagement Roll out to commence early FY21

* Australia only. 
1. Unless otherwise stated all disclosures in the SunRice Annual Report and this performance data 

table relate to the Financial Year ended 30 April 2020 (FY2020).

2.  Facilities under SunRice operational control. Above Australian data prepared as per NGER 
reporting standards for the SunRice FY ending 30 April 2020 (note NGER public reports and 
disclosure in the Directors Report 1 July - 30 June). International data calculated based on 
available data. As a result of improved data collection processes this year, Crop Year 18 data has 
been updated from June 2020 disclosure.

3.  Australia program only. The percentage increase in SunRice packaging returned is reflective of the 
general  increase in consumers returning soft packaging for recycling via the RedCycle program 
and related to calendar year 2019. Due to a change in REDcycle reporting approach for partners, 
the percentage is an estimate based on the actual total branded packaging returned via the 
program and the last SunRice REDcycle specific review completed by REDcycle in the prior year.  

4.  Number refers to SunRice and CopRice brands for this reporting period. Riviana brands will be 
included in FY21. The same packaging is used internationally but not all countries have REDcycle 
or similar systems to recycle soft plastics.Measurements are by weight.

5.  Improvement reflects data collection improved since prior year. Continuing to focus on data 
collection improvements. As a result of improved data collection processes this year, Crop Year 18 
data has been updated from June 2020 disclosure.

6.  Reduction in participants due to Riverina re-configuration and current Leadership Development 
Program under review.

7.  Results from last survey - survey is conducted every 18-24 months. FY20 survey period included 
restructure of Riverina operations. Results have been incorporated in business plans to target key 
drivers of engagement.

8.  Codex = Codex Alimentarius Commission of the UN Food and Agriculture Organisation;   
HACCP = Hazard Analysis and Critical Control Point (a systematic risk based approach to food 
safety); GFSI = Global Food Safety Initiative. A global network organisation comprised of retailers, 
manufacturers and others. Aim is to recognise and accredit various food safety certification 
models and standards. We generally use SQF Standard (Safe Quality Food) administered by 
the SQF Institute; Non-GMO = not containing any genetically modified  organisms or genetic 
modification; Halal = Islamic food standard meaning “lawful”; Kosher = “compliant” to Jewish 
food laws; Organic = grown and processed according to organic produce standards.

Focus Area Material Topic Performance Data Crop Year 17 
Financial Year 18

Crop Year 18 
Financial Year 19

Crop Year 191 
Financial Year 20
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GRI Index

102-1 Name of the organisation Ricegrowers Limited (SunRice) Trading as SunRice

AR > About this Report Page 1

102-2 Activities, brands, 
products, and services

AR > About SunRice Page 9 

AR > Our Brands and Products Page 15

AR > Our Financial Performance Page 17

102-3 Location of headquarters AR > Financial Report Page 76

102-4 Location of operations AR > Our World Page 11

102-5 Ownership and legal form AR > About this Report Page 1

AR > Financial Report Page 76

102-6 Markets served AR > Our World Page 11

AR > Our Financial Performance Page 17

102-7 Scale of the organisation i.  Employee data: 6

AR > Our People Page 37

GRI Index > Employee data See Page 6

Corporate Governance Statement Link

ii.  Operations data: 

AR > Financial Report Page 76

AR > Shareholder Information Page 134 

iii.  Sales revenue: 

AR > Consolidated Income Statement > Segment note Page 86 (note2a)

iv.  Capitalisation:

AR > Consolidated Balance Sheet Page 78

AR > Debt Statement > Notes to Financial Statements 106 (note 4d)

v.  Products and Services: 

AR > Our Financial Performance Page 17

www.sunrice.com.au/products

www.rivianafoods.com.au/about-us/

www.coprice.com.au/about/

www.trukai.com.pg/our-story

www.hinoderice.com

102-8 Information on employees 
and other workers

GRI Index > Employee data See Page 6

102-9 Supply chain AR > Our World Page 11 1, 2, 3, 4, 5, 6

AR > Our Financial Performance  Page 17

AR > Our Approach to Risk Page 39 

Modern Slavery Statement will be available on Sustainability 
reporting website before 31 December 2020

GRI Disclosure Report/Response Page Number for 
Reporting reference

UNGC 
Principle

This index has been prepared in accordance 
with the GRI Standards: Core option.  
It supports our 2020 Annual Report. Unless otherwise stated the 
data in this index relates to the fiscal year ending 30 April 2020. For 
a detailed explanation of the GRI indicators, visit the GRI website at  
www.globalreporting.org
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102-10 Significant changes to the 
organization and its supply 
chain

AR > Chairman’s Report Page 4 

AR > CEO Report Page 8

AR > Our World  Page 11 

AR > Financial Report Page 76

Modern Slavery Statement will be available on Sustainability 
reporting website before 31 December 2020

102-11 Precautionary Principle or 
approach

Partially reported:  7

SunRice Sustainability Reporting Website Link

AR > Our Approach to Sustainability Page 27

AR > Our Approach to Risk Page 39 

102-12 External initiatives UN Global Compact Australia

Sustainable Development Goals 

Sustainable Rice Platform

102-13 Membership of associations SunRice are members of the following associations (note 
major Associations listed): 

Australian Food and Grocery Council (AFGC)

AusCham Shanghai

AusCham Vietnam

Australian Sustainable Agriculture Initiative (SAI) Platform

Australia-Papua New Guinea Business Council

Australian Farm Institute

Freight and Trade Alliance of Australia NSW Farm

Writers Association

102-14 Statement from senior 
decision-maker

AR > Chairman’s Report Pages 4 

AR > CEO’s Report Pages 8

102-15 Key impacts, risks and 
opportunities

AR > Our Approach to Risk Page 39

102-16 Values, principles, 
standards, and norms of 
behaviour 

AR >  About SunRice Page 9 10

AR > Our Approach to Sustainability > Our People  Page 37 

102-18 Governance structure AR > Our Approach to Risk Page 39 

AR > Corporate Governance Page 49 

Corporate Governance Statement Link

102-40 List of stakeholder groups AR > AR Our Stakeholders Page 10

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Statement  

Link

102-41 Collective bargaining 
agreements

GRI Index > Employee data  See Page 6

102-42 Identifying and selecting 
stakeholders 

AR > Our Stakeholders Page 10 

AR > Our Approach to Sustainability Pages 27 

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

GRI Disclosure Report/Response Page Number for 
Reporting reference

UNGC 
Principle

The following reports are references in this index:

SunRice Annual Report 2020 (AR) 
SunRice Sustainability Report 2018 (SR) 
SunRice Information Memorandum 2019 (IM) 
SunRice Corporate Goverance Statement

Where other reports are referenced, a link is provided within our GRI Index.
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102-43 Approach to stakeholder 
engagement

AR > Our Stakeholders Page 10 

AR > Our Approach to Sustainability  Page 27 

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

102-44 Key topics and concerns 
raised

AR > Our Stakeholders Page 10 

AR > Our Approach to Risk Page 39

AR > Our Approach to Sustainability  Page 27

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

102-45 Entities included in the 
consolidated financial 
statements 

AR > About SunRice Page 9  

AR > Our Financial Performance Pages 15 and 17

102-46 Defining report content and 
topic Boundaries 

AR > About this Report Page 1 

AR > Our Stakeholders Page 10 

AR > Our Approach to Sustainability Page 27 

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

102-47 List of material topics AR > Our Stakeholders Page 10

AR > Our Approach to Sustainability Page 27 

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

102-48 Restatements of 
information

No restatements have been made to information presented 
in previous GRI indices

102-49 Changes in reporting There have been no significant changes in reporting since 
our last GRI index was produced

102-50 Reporting period 1 May 2019 to 30 April 2020

102-51 Date of most recent report SunRice Annual Report 2020 - June 2020

SunRice Sustainability Report 2018 - November 2018

SunRice Information Memorandum 2019 - March 2019

102-52 Reporting cycle SunRice Annual Report (combined approach including 
sustainability reporting) 

Yearly Sustainability data: Yearly with updates on 
Sustainability Website as required

102-53 Contact point for questions 
regarding the report 

Head of Sustainability: sustainabilityinfo@sunrice.com.au

102-54 Claims of reporting in 
accordance with the GRI 
Standards

The content of the Our Approach to Sustainability Section 
of the AR and the updated information on the SunRice 
Sustainability Reporting Website has been informed by the 
Global Reporting Initiative (GRI) Standards: Core Option

102-55 GRI content index SunRice Sustainability Reporting Website Link

GRI Disclosure Report/Response Page Number for 
Reporting reference

UNGC 
Principle

GRI Index 
Continued
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102-56 External assurance External assurance has not been sought in relation to the 
sections of the Annual Report with the exemption of our 
Financial Statements, as described in our report

Material Topic Disclosures
103-1 Explanation of the material 

topic and its boundary
AR > Our Stakeholders Page 10 

AR > Our Approach to Sustainability Page 27

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

103-2 Management approach and 
its component

AR > Our Stakeholders Page 10 

AR > Our Approach to Sustainability Page 27

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

103-3 Evaluation of the 
management approach

AR > Our Stakeholders Page 10 

AR > Our Approach to Sustainability Pages 27 

Additional detail available on SunRice Sustainability 
Reporting Website – Stakeholder Engagement Summary

Link

201-1 Direct Economic 
Contribution

AR > Our Approach to Sustainability Page 32 

AR > Financial Report  Page 76

SunRice Sustainability Website Link

201-2 Risks and opportunities 
posed by climate change 
that have the potential 
to generate substantive 
changes in operations, 
revenue, or expenditure

AR > Our Approach to Sustainability Page 27 

AR > Our Approach to Risk Page 39

205-2 Communication and 
training about anti-
corruption policies and 
procedures

Sustainability Performance Data Table on SunRice 
Sustainability Reporting Website

Link

302-1 Energy consumption within 
the organisation

Sustainability Performance Data Table on SunRice 
Sustainability Reporting Website

Link

303-1 Water withdrawal by source AR > Our Approach to Sustainaiblity Page 27 8

SunRice Sustainability Report 2018 Page 20 

Sustainability Performance Data Table on SunRice 
Sustainability Reporting Website

Link

304-1 Operational sites owned, 
leased, managed in, or 
adjacent to, protected 
areas and areas of high 
biodiversity value outside 
protected areas

AR > Our Approach to Sustainaiblity Page 27 8

SunRice Sustainability Report 2018 Page 9

GRI Disclosure Report/Response Page Number for 
Reporting reference

UNGC 
Principle
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305-1 Direct (Scope 1) GHG 
Emissions

AR > Our Approach to Sustainaiblity

Sustainability Performance Data Table on SunRice  
Sustainability Reporting Website

Page 27

Link 

305-2 Energy indirect (Scope 2) 
GHG Emissions

305-3 Other indirect (Scope 3) 
GHG Emissions

305-4 GHG Emissions Intensity

305-5 Reduction of GHG 
Emissions

401-1 New employee hires and 
employee turnover

AR > Our Approach to Sustainaiblity Page 27

AR > Our People Page 37

Corporate Governance Statement Link

Sustainability Performance Data Table on SunRice 
Sustainability Reporting Website

Link

405-1 Diversity of governance 
bodies and employees

AR > Our People Page 37

AR > Corporate Governance Page 49

Corporate Governance Statement Link

Sustainability Performance Data Table on SunRice 
Sustainability Reporting Website

Link

GRI Disclosure Report/Response Page Number for 
Reporting reference

UNGC 
Principle

GRI Index 
Continued
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Permanent  
Full-Time1

Permanent  
Part-Time1 

Temporary  
Fixed Term2

Casual3 Head- 
count4

F M F M F M F M

Consumer Markets 9 13 4 1 27

CopRice 24 96 10 1 4 15 150

Corporate Administration  
(Company Secretary &  
Executive Support)

5 2 6 1 2 16

Finance Group 23 29 4 1 1 58

Operations & Agribusiness 84 264 5 26 29 29 34 471

People & Culture 15 2 5 1 1 1 25

Riviana Foods 45 29 16 1 2 1 94

Total Australia 205 435 50 1 30 33 36 51 841

Papua New Guinea  
(Trukai Industries)

146 752 1 8 119 1026

United States of America  
(SunFoods LLC)

21 39 1 1 3 26 91

United Arab Emirates  
(Ricegrowers DMCC)

2 19 2 15 38

Solomon Islands  
(SolRice)

18 17 35

Singapore  
(Ricegrowers Singapore)

6 4 10

Thailand  
(Ricegrowers Singapore)

2 2

Vietnam  
(Ricegrowers Vietnam)

31 102 133

Outside Australia 226 933 0 2 2 16 11 145 1335

Total Group 431 1368 50 3 32 49 47 196 2176

Employee Data
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2020 
Sustainability 
Snapshot

Tom Howard
General Manager Global 
Operations & Agribusiness 
thoward@sunrice.com.au 

Julian Luke
Head of Corporate Affairs 
jluke@sunrice.com.au

Lynette Ryan
Head of Sustainability 
lryan@sunrice.com.au

www.sunrice.com.au 
www.sunrice.com.au/sustainability


